
Both education and research: 

BEING IN THE KNOW

1. Participating students and 
teachers will raise their trends- 
and innovation sensitivities -key to 
successful professionalism in the 
21st century. They will be aware 
of leading trends, both local and 
worldwide, and prepared to use 
them for innovation and for adding 
value to brands and businesses.

2. The Cool Hunt project pairs 
education and research. It opens 
the creative imagination of all 
involved – following a focused and 
structured methodology.

3. Apart from the learning 
experiences, participating is also 
fun – as the evaluations show.  

4. The Cool Hunt can be flexibly 
integrated into established courses. 
It is also possible to ‘outsource’ 
part of your institute’s curriculum to 
the Cool Hunt. Last but not least, 
we provide Hot Pressure Cooker 
Cool Hunt projects, for instance in 
Summer schools. 

BENEFITS OF 

PARTICIPATING IN THE 

INTERNATIONAL COOL HUNT 

PROJECT



Within the context of public 

relations: GETTING THE EYES

1. Participating in the Cool Hunt will 
spread the image of your university 
as trendsetter, riding the waves 
with prestigious and international 
innovators. 

2. Lecturing about this award-
winning project - as we do at 
several embassies and very many 
business meetings – adds to and 
underlines the innovativeness of 
your institute and brand.   

3. We have conducted 93 Cool 
Hunts on 48 universities. It can 
be interesting for you to tap into 
this network. Maybe even Cool 
Hunt together with relevant other 
institutes of your choice.

4. Several universities and 
polytechnics have invited us to do 
a Cool Hunt with and on behalf of 
them, on institutes they want to 
bond and co-operate with.  

5. Also universities and polytechnics 
invite journalists to visit part of 
the Cool Hunt project. Next to 
innovative and interesting, this is 
highly visible fun.  

6. Possibilities abound to publish 
(together) in different channels 
about the Cool Hunt results.  

7. We are in the habit to send 
the most interesting – and 
visually appealing - blogs that are 
generated during a Cool Hunt out to 
the press, raising more visibility and 
appreciation for your institute 
and brand.

BENEFITS OF 

PARTICIPATING IN THE 

INTERNATIONAL COOL HUNT 

PROJECT



Deriving money from 

participating: INTEGRATING 

WITH BUSINESS AND INDUSTRIES

1. As innovative professionals, so 
much needed in contemporary 
markets, you may invite brands 
and corporations to think about 
you as a provider of continuous 
consultants for them. You can 
become the academic validator for 
their innovation processes.

2. The results of a Cool Hunt 
can be presented to the relevant 
industries. This might add a 
lucrative layer to your current 
positioning in the market. It also 
can be used as a recruitment 
moment for fitting internships. 

3. Upon industry request, reports can 
be written and sold.  

4. The industry can ‘adopt’ a 
trend within the next International 
Cool Hunt round of research. The 
outcomes on the adopted trend will 
be shared with the industry partner – 
exclusively or not, depending on the 
price paid.

5. Also there is the possibility to do 
a whole Cool Hunt together with the 
industry and the students of your 
institute.

Interested? 
carl@scienceofthetime.com  
NB. In another brochure we describe 
the practicalities of Cool Hunt.

  


